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Templeton World Charity Foundation

The Foundation’s identity is central to our purpose of fostering groundbreaking discoveries and communicate 
them to the broader world. Throughout this guide you’ll learn several guidelines for using our visual logo and 
text-based branding.
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How to Acknowledge TWCF 

Grantees funded (in whole, or in part) by a TWCF 
Grant should acknowledge the Foundation’s support 
whenever possible. Doing so increases general 
awareness about TWCF, our funding work and our 
mission. It will also encourage other high-caliber 
potential grantees like you to apply for future grant 
opportunities. 

Per our standard grant agreement, TWCF support 
should be acknowledged via the following 
acknowledgment statement:

“This project was made possible through the 
support of a grant from Templeton World Charity 
Foundation, Inc funder DOI 501100011730 through 
grant [grant DOI]. The opinions expressed in this 
publication are those of the author(s) and do not 
necessarily reflect the views of Templeton World 
Charity Foundation, Inc.” 

For more information on grant administration and 
communication resources, please refer to please refer 
to the TWCF Grantee Resource page or your grant 
agreement. Feel free to contact us directly at  
grantsupport@templetonworldcharity.org. 4

“This project was made 
possible through the 
support of a grant from 
Templeton World Charity 
Foundation, Inc. The 
opinions expressed in 
this publication are 
those of the author(s) 
and do not necessarily 
reflect the views of 
Templeton World Charity 
Foundation, Inc.” 

https://www.templetonworldcharity.org/grantee-resources
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How to Use Acknowledge TWCF (cont.)
Whether you are using a visual and text-based acknowledgement, we appreciate you 
attributing our investment in your important work. 

JOURNAL ARTICLES, BRIEFS, &
BLOG POSTS

Logo inclusion not required.  
Instead, please include  the 
following acknowledgment 
statement whenever possible: 
“This project was made possible 
through the support of a grant 
from Templeton World Charity 
Foundation (hyperlink to TWCF’s 
website ) funder DOI 
501100011730 through grant 
[grant DOI].” 

Note: Some publications may choose not 
to include this text if it falls outside of 
their editorial guidelines.

SOCIAL MEDIA WEBSITES PRINT MATERIALS AND EVENTS

When referencing TWCF on social 
media platforms, inclusion of the 
logo is not required. We do, 
however, request that you tag 
TWCF using the handle from the 
site on which you are posting or 
the website.

Please include links to the TWCF 
website (your project summary, a 
blog post or output that may be 
linked or embedded on the site), 
but feel free to shorten links using 
apps such as bit.ly.

• Instagram: @templetonworld
LinkedIn: Templeton World Charity 
Foundation

• Facebook: Templeton World Charity 
Foundation

• X/Twitter: @templetonworld
• Bluesky: @templetonworld

Please include the Parent Brand 
logo in places in which your 
organization mentions its financial 
supporters. 

If your grant falls within a priority 
that has a subrand attached, please 
feel free to apply the Parent + 
Sub-brand logo to a page that 
reflects the outputs and work 
being done on the grant. Please 
also include the acknowledgement 
statement when possible: “This 
project was made possible through 
the support of a grant from 
Templeton World Charity 
Foundation (hyperlink to TWCF’s 
website) funder DOI 501100011730 
through grant [grant DOI].” 

Please include the Parent Brand 
logo in places in which your 
organization mentions its sponsors 
and supporters. This may include 
signage, brochures and other 
tangible materials.

If your grant falls within a priority 
that has a subrand attached, please  
apply the Parent + Sub-brand logo 
to the printed outputs.  Please also 
include the acknowledgement 
statement when possible: “This 
project was made possible through 
the support of a grant from 
Templeton World Charity 
Foundation (hyperlink to TWCF’s 
website) funder DOI 501100011730 
through grant [grant DOI].” 
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The Parent Brand logo should be used alone in these conditions: 

1. The grant is not part of a larger priority, such as those listed on 
page 10, and therefore does not have an accompanying 
sub-brand lock-up logo to use.

2. The logo is being used alongside other corporate logos in 
materials to reflect the grantee’s wider support network. 

3. The grantee only has room for the Parent logo in its materials or 
simply chooses to only use the Parent logo for other aesthetic 
reasons. 

Please find the Parent logos here: 

● CMYK for Dark Backgrounds (Horizontal and Vertical)
● CMYK for Light  Backgrounds (Horizontal and Vertical)
● Grayscale Logos (Horizontal and Vertical)

PARENT BRAND

The Foundation’s brand system offers options for using only the Parent Brand logo or using the Parent Brand + a 
priority’s sub-brand “lock-up logo.” The decision to use one or the other can be informed by a few considerations, 
though ultimately up to the grantee. Please see these suggested considerations below: 

How to Use TWCF’s Brand System
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The brand refresh was undertaken to reflect each priority’s
place in the organization. Each priority’s sub-brand reflects
the parent logo and can be used together to better visually
connect the foundation’s identity to the various priorities. 

The Parent +Sub-brand logo should be used in these conditions: 
1. The grant is part of a larger priority, such as those listed on 

page 10, and has an accompanying sub-brand lockup logo to 
use.  

2. The logo is being used in an output created specifically by 
the grant and is showcased only with those supporters of 
that particular output. 

3. The grantee has the appropriate space or aesthetic to use the 
lockup logo.

4. When the materials are being used within an environment 
where there will be multiple grantees from a given priority, 
we request that you use the sub-brand lockup. 

Please find links to the Parent + Sub-brand Logo 
Lock-ups on Page 10 of this guide. 

PARENT BRAND + SUB-BRAND

https://drive.google.com/drive/folders/1R1_HqPkeiM3Z_xZHSvOUfl5eh2NwtDga?usp=drive_link
https://drive.google.com/drive/folders/1Jpl0N-kiAI6KCr2QM7LzRdzNd2hwTXzW?usp=sharing
https://drive.google.com/drive/folders/1OJOMp-nXMkZNRZrCnmqWPSFHnQfCqjjL?usp=drive_link
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Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. 

Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat cupidatat non 
proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

● Lorem Ipsum
● Dolor Sit Amet
● Consectetur adipiscing
● Elit

EYEBROW LOREM IPSUM

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua.

Section Title Lorem Ipsum
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Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. 

Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat cupidatat non 
proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

● Lorem Ipsum
● Dolor Sit Amet
● Consectetur adipiscing
● Elit

EYEBROW LOREM IPSUM

Parent
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Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. 

Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat cupidatat non 
proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

● Lorem Ipsum
● Dolor Sit Amet
● Consectetur adipiscing
● Elit

EYEBROW LOREM IPSUM

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua.

Section Title Lorem Ipsum
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Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. 

Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat cupidatat non 
proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

● Lorem Ipsum
● Dolor Sit Amet
● Consectetur adipiscing
● Elit

EYEBROW LOREM IPSUM

Parent
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EYEBROW LOREM IPSUM

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua.

Section Title Lorem Ipsum

9

Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse 
cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in 
culpa qui officia deserunt mollit 
anim id est laborum.

● Lorem Ipsum
● Dolor Sit Amet
● Consectetur adipiscing
● Elit

EYEBROW LOREM IPSUM

Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse 
cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in 
culpa qui officia deserunt mollit 
anim id est laborum.

● Lorem Ipsum
● Dolor Sit Amet
● Consectetur adipiscing
● Elit

EYEBROW LOREM IPSUM

Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse 
cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in 
culpa qui officia deserunt mollit 
anim id est laborum.

● Lorem Ipsum
● Dolor Sit Amet
● Consectetur adipiscing
● Elit
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Lock-up logo file Lock-up logo file Lock-up logo file Lock-up logo file

Lock-up logo file Lock-up logo file Lock-up logo file Lock-up logo file

Lock-up logo file Lock-up logo file Lock-up logo file

https://drive.google.com/drive/folders/1SY3bjHygHLcHayfU7gOKh_mgHxnibN5K?usp=drive_link
https://drive.google.com/drive/folders/1P63RGil376l1cDtryiVstHANnY1yjgfJ?usp=drive_link
https://drive.google.com/drive/folders/1ujlvfuIcqsF_-vu3xtX6NUIXbjIhXcfc?usp=drive_link
https://drive.google.com/drive/folders/10YK6pTWLWzW58wxBoUwWIgV7bTFzfGmW?usp=sharing
https://drive.google.com/drive/folders/1kiVsQK8m8xSZUbfhd5FeX9ONUltAsTsA?usp=drive_link
https://drive.google.com/drive/folders/1tr-ViI-zs_WnBk7F915VC232h_2JvRk6?usp=drive_link
https://drive.google.com/drive/folders/1_kXvS3bx78xWrTN5sPe5nOXYAJ_6lzAY?usp=drive_link
https://drive.google.com/drive/folders/1-cId7Vzxlpwy-dU7UTxiZX-pwT3Bey69?usp=drive_link
https://drive.google.com/drive/folders/1MDmxP3lL1s57ms1u_CobG42QO2D_mBGZ?usp=drive_link
https://drive.google.com/drive/folders/1_g7Asb7dYF0bKyMxDy8bWgX0eptkuZPt?usp=drive_link
https://drive.google.com/drive/folders/1y7g9Ub06Wrh3Rk9i3BaqGpJ82fJsfjiQ?usp=drive_link
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Grantees should not deviate from TWCF’s visual identity or alter our logo in any way. 

Grantees may also not do any of the following: 

● TWCF logos should never be used to create individual grantee project identities. 

● Place a logo in such close proximity to other content that it is indistinguishable. 

● Make our logo the most distinctive or prominent feature on your website, printed material, or other content. 

● Use our logo in a way that suggests any type of association or partnership without consent; use our logo in a 

way that is harmful, deceptive, obscene, or otherwise objectionable to the average person. 

● Use our logo on websites or other places containing content associated with hate speech, pornography, 

gambling, or illegal activities; use our logo in connection with content that disparages us or sullies our 

reputation.

How Not Use TWCF’s Brand System

11
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Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. 

Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat cupidatat non 
proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

● Lorem Ipsum
● Dolor Sit Amet
● Consectetur adipiscing
● Elit

EYEBROW LOREM IPSUM

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua.

Section Title Lorem Ipsum

12

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. 

Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat cupidatat non 
proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

● Lorem Ipsum
● Dolor Sit Amet
● Consectetur adipiscing
● Elit

EYEBROW LOREM IPSUM
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Thank you for using 
Templeton World Charity 
Foundation’s Brand 
System.
Feel free to contact 
communications@templetonworldcharity.
org with any further questions. 

15
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